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Kysymykset asiakkaille, questions for customers



Q1: This is a ”ice braker question” recommended by Feedbackly for EVI (Emotional Value Index). Helps 
to understand the customers’ mindset during the response. This question can show already if the music 
has an effect on the mood of people: we compare both music conditions and see if there is a difference 
between them

https://www.feedbackly.com/emotional-value-index-evi/


Q2: Here again we compare the two music conditions. It might be that 
commerical, familiar music will have a positive effect on the quality, 
compared to the rightsfree, and less familiar music.



Q3: we think this is an essential question that can show the effect of 
music. Lots of scientific evidence that music has an effect on brands. 
E.g. sonic branding, music in service environments etc.



Q4: We think that the music can have an effect on the customers and on the 
employees: the question we want to address is how the music you choose is going to 
affect their interaction between employees and customers.



Q5:The idea we have is that there might be a difference in the perception of the 
employees due to the music: e.g. familiarity might have a positive influence on the 
perception of how capable the employees are. 



Q6: there is a lot of research that shows that people who like the environment also stay longer, feel 
better, and also spend more easily. With this question we want to know if they bought more then they 
planned, and the next one (Q7) is measuring more or less the same, but is more broad, and is focused on 
the amount of money spend instead of the products.



Q7: there is a lot of research that shows that people who like the environment also stay longer, feel 
better, and also spend more easily. With this question we want to know if they bought more then they 
planned, and the next one (Q8) is measuring more or less the same, but is more broad, and is focused on 
the amount of money spend instead of the products.



Q8: here we end with two questions on the perception of the music that 
is played. first one is measuring if people like the music, second one 
(Q9) if they think the music is fit for the shop.



Q9: second one if they think the music is fit for 
the shop.



Q10: this is to give customers the option to give feedback in general: we 
dont know what will come out, but we'll check if there are things that 
might be important.



Q11: email will be only used for the raffle and 
deleted a.s.a.p. when raffle has taken place.



Q12: Kiitos osallistumisesta.
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